PHILIP MORRIS U.S.A. 


_ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017 


TO: Frank Alfieri DATE: August 7, 1995 

FROM J, Yvette Robinson/Event Marketing 
SUBJECT: Event Fact Sheet for Kentucky State Fair 

Marlboro Community Event Marketing will be a participant at the Kentucky State Fair 
August 17 through August 27, 1995. Specific information is as follows: 


EVENT : 


Kentucky State Fair 


DATES : 


August 17-27, 1995 


TIME : Thursday-- 10am -10pm 

Friday— 10am -10pm 
Saturday— 10am - 10pm 
Sunday— 10am - 10pm 
Monday- 10am - 10pm 
Tuesday— 10am - 10pm 
Wednesday-10am - 10pm 


Fair and Exposition Center 
Louisville, KY 


PHILIP MORRIS 

ACT IVI TIES.: As a sponsor of and exhibitor at the Event, Philip Morris 

* will be entitled to the following: 

• The exclusive use, during the Event, of an area at the 
north portion of the Center Lawn bounded by 
driveways on the north, east and west and extending on 
to the second lawn section south (the "Marlboro 
Pavilion"); a 66'xl32'x8' white Hoecker tent with 
sidewalls running south from the area's light pole (the 
"Tent") 

• Designation as primary sponsor and exclusive tobacco 
sponsor in the Marlboro Pavilion; 

• The exclusive right to distribute Philip Morris branded 
incentive items to smokers twenty-one years of age and 
older, and to distribute branded incentive items to 
purchasers of Philip Morris products, from and around 
the Marlboro Pavilion; 
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• The right to sell Philip Morris identified merchandise, 
charging no percentage above its usual sales price plus 
the six percent (6%) Kentucky State sales tax; 

• That the sponsorship fee, after deduction of gate 
admission costs for grounds admission of Philip 
Morris' representatives, will be used by Promoter to 
contract for entertainment from noon to closing 
(approximately 11:00 p.m. Sunday through Thursday, 
and midnight Friday-Saturday) on August 17th through 
August 27th in the Marlboro Pavilion; 

• Recognition of Philip Morris' sponsorship in public 
announcements and print materials in connection with 
the Event, and the right to approve in advance all 
materials and announcements prepared by Promoter that 
mention Philip Morris or MARLBORO, provided that 
the approval is effected on a timely basis and that 
Promoter shall exercise its best efforts to cause any 
public media over which it has no direct control to refer 
to the Events and the location in the manner set forth 
herein; 

• VIP privileges for Philip Morris representatives and 
guests in the Sponsor Hospitality area, on-grounds 
identification of Marlboro Pavilion [sponsored Event] 
and admission to the grounds for the purpose of 
working the sponsor area; 

• Access to the specified locations beginning on August 
11, 1995 at 9:00 a.m.,E.D.T; 

• Electrical and water connections as mutually agreed 
upon by the parties; 

• A 16'x32'x30" carpeted stage, a stage schedule sign 
and 20 bench seating facilities as mutually agreed upon 
by the parties for the Marlboro Pavilion; 

• Lighting for stage, Tent and dance area located within 
the Marlboro Pavilion and a sound operator and full 
sound system with speakers capable of distributing 
quality sound to a 100’ x 200' area; 

• Space for MARLBORO office trailer in close proximity 
to Marlboro Pavilion; 

• To hang no less than 14 MARLBORO banners, 25 
MARLBORO neon signs and other signage on and 
around the Marlboro Pavilion and at other locations to 

be mutually agreed upon by the parties; o 
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• 150 Event gate admissions including parking, 4 parking 
spaces for exclusive use by Philip Morris located in the 
East Parking Lot, all at no charge; 

• The right to use Promoter's name and logo in 
advertising and promotional materials produced by 
Philip Morris in connection with the Event, provided 
any such use is approved in advance by Promoter, 

• To permit SPONSOR to display super-pressure 
inflatables of any type inside the Tent ( provided . that 
alcoholic beverage container inflatables will not be 
allowed outside the tent); all super-pressure inflatables 
to be submitted for BOARD approval by August 1, 
1995; and 

• Roving security personnel in the area. 


MANPOWER : Phoenix Marketing, Inc. wall handle all on-site execution 

of Marlboro activities. 


Should you have any questions or concerns, please feel free to contact me at 212/878- 
2360. 


cc: S. Anderson 

I. Broeman 
D. Cohen 

J. Fontanez 

K. McGrath 
V, Murphy 

G. Salvato (section 43) 
S. Sampson 
. W. Smith 
N. Suter 
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